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Qt no.

OBJECTIVE TYPE QUESTIONS

1

The full form of ICT is:

a. Information Communication Technology
b. Informative Communication Teaching

c. Information Control Technique

d. Information Communication Technique

Which application is required to be downloaded by the user to check into locations on their
smart phones?

a. Instagram

b. Foursquare

c. Swarm App

d. Android

Who allows companies to promote their products in short messages limited to 140 characters?
a. Google

b. Twitter

c. WhatsApp

d. LinkedIn

Which of these is a feature of intangible service?
a. Can be physically owned and put on a shelf

b. Has a physical shape and size

c. Cannot be touched, seen or held

d. Can be examined before enactment

Which of these is not an online marketing tool?
a. Display advertising

b. Events, webinars

c. Search Engine Marketing

d. Search Engine Operation

involves a wide range of online business activities for exchanging products and
services.
. E-commerce
. Personal selling
. E-business
. Online promotion

o O T o

provides its members the opportunity to generate sales leads and business partners.
. Facebook
. Telegram
. Browser
. LinkedIn
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What is the key advantage of social media platforms for companies engaged in social media
marketing?

a. Limited access to data analytics tool

b. Fast paced increase in social media usage

c. Lack of seriousness in advertising campaigns

d. Independent tracking tools separate from social media

platforms




9 What is one of the benefits of online marketing mentioned in the given information?
a. Limited customer support options
b. Exclusion of brand awareness
c. 24/7 online customer support
d. Offline marketing effectiveness

10 Which out of the following is the second most popular social media platform which allows
companies to promote their products in short messages?

a. Google
b. Twitter
c. WhatsApp
d. LinkedIn
DESCRIPTIVE TYPE QUESTIONS

1 What is social media?

2 Give one advantage and one limitation of online marketing.

3 Explain any two problems faced in service marketing.

4 Describe services.

(OR)
What is meant by services?

5 What is Online Marketing? Give examples of any four leading companies using online
marketing.

(OR)
Explain Online Marketing.

6 Describe the platform of Google+.

7 Explain a platform for social media marketing which joined Facebook in
2014 but continues to operate as a separate app with a lesser focus on
building a messaging service.

8 Make a list of online marketing tools.

9 Explain the platform for social media marketing which provides its members the opportunity to
generate sales leads and business partners.

10 Give any four points of difference between online marketing and traditional marketing.

11 You went to a Sstar hotel for dinner. What is provided by the Sstar hotel ‘goods’ or ‘service,’?
Explain any two characteristics of Services.

12 Enlist any four advantages of online marketing.

13 Explain the concept of e-commerce.

14 As an entrepreneur of an upcoming online news business, you are looking for platforms to
increase the outreach of your articles and programs. List the ways by which you would use the
following platforms to increase the viewership of your news portal:

a) Facebook

b) Twitter

c¢) WhatsApp
d) Instagram

15 Online marketing creates many opportunities and challenges to grow” In the light of the given
statement”. Explain any two challenges faced by marketers in online marketing.

16 “Online marketing means hassle free Marketing”. Justify the statement from marketers™
viewpoint by giving any four reasons.

17 Can you buy a book without going to a shop? If yes, explain how.

18 Explain the feature of a service that develops much more close contact with the customer.

19 Discuss any four advantages of social media marketing




20

How can you judge service quality?
(OR)
On what basis, the quality of services can be judged?




