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OTQs & DTQs Chapter 1: Product  

 

QT 

NO 

OBJECTIVE TYPE QUESTIONS 

1 Who said, “Product is a complex of tangible & intangible attributes, including packaging, colour, 

Price, Prestige & services that satisfy needs & wants of people”?   

  

a. Philip Kotler  

b. William J. Stanton  

c. Peter Drucker  

d. Jonah Berger 

2 What is it called when a product is modified to make it more attractive to its target market? 

a. Product diversification 

b. Product standardization 

c. Product differentiation 

d. Product modification 

3 A manufacturer manufacturing refrigerators, ovens, electric irons and air conditioners represent: 

a. Product mix 

b. Breadth 

c. Depth 

d. Consistency  

4 Which out of these increases the rights of a brand or a company by ensuring legal evidence and its 

ownership? 

a. Brand 

b. Trademark 

c. Logo 

d. Brandmark  

5 When multiple products of the manufacturer are marketed under the similar brand name, it is called: 

a. Store brand 

b. Family brand 

c. Local brand 

d. Individual brand 

6 The needs of the customer are identified through market research surveys and insights thus obtained 

are used to add benefits to the product which are not expected by the consumer. 

 

Which level approach is being mentioned above? 

a. Core product 

b. Branded product 

c. Augmented product 

d. Generic product 

7 Name the element of marketing mix which is the starting point of pricing. 

8 Identify the type of product which is easily available and obtainable at a low price. 

a. Convenience products 
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b. Shopping products 

c. Speciality products 

d. Unsought products 

9 A) The life cycle of the product is the longest and that of the brand is shortest usually.  

R) Modifications need to be made in the PLC because of changes in the environment  

  

a. Both A and R are true, and R is the correct explanation of A.  

b. Both A and R are true, but R is not the correct explanation of A  

c. A is true but R is false  

d. A is false but R is true 

10 From which stage of PLC can an organisation observe an onset of decline in profits?  

a. Introduction stage  

b. Growth stage  

c. Maturity stage  

d. Decline stage 

 DESCRIPTIVE TYPE QUESTIONS 

1 A simple jewellery store in the Chandni Chowk market of Delhi will set price of its ornaments based 

on cost of gold/silver and making charges (cost of labour for making a particular piece of jewellery). 

But a high-end jewellery store such as Kalyan Jewellers or Tanishq will price similar ornaments at 

a much higher price owing to its brand-value and reputation in the market. Identify and explain the 

aspect of production highlighted in the above given case. 

2 Classify the goods and services on the basis of durability and tangibility 

3 For a smartphone its ability is to make calls, send messages, and access the internet. If the phone's 

hardware is faulty, features like a high-resolution camera, sleek design, or advanced software will 

not compensate for its poor performance. Thus, ensuring the core functionality is reliable is crucial. 

Only then can additional elements like branding, packaging, and unique features enhance the 

product's overall appeal and marketability. Identify and explain the component of product mentioned 

in the case above. 

4 Products have their own identity & personality. Most of the users associate meaning with products 

which given them satisfaction. A customer never just purchases the core product but also needs 

much more than just the basic element of the product. Describe the other components of the product 

which contribute to making the „total product offering‟. Explain with the help of any four examples. 

5 ‘It is an important component of a product and the most important factor in impulse purchases.’ For 

whom is it essential tool? 

6 What is a convenience product for one person may be a shopping product for another. Explain. 

7 Differentiate between Convenience products and shopping products 

8 X purchased an expensive inverter split air-conditioner on 1st May, 2019 and he didn’t purchase 

AMC at the time of purchase, but eventually he discussed and expressed his thought to his family 

members that he might purchase AMC now. Identify the type of product and explain it in brief. 

9 These products used as inputs to produce consumer products. They are used for non-personal and 

business purposes. 

a. Identify the type of product 

b. Explain any one category of the product identified in (a) 

10 Organise the following products under different categories of consumer goods by preparing a flow 

chart  

a) Furniture   

b) Cotton Clothes   

c)Torch  

d) Vaccinations 

11 Enlist any three features of industrial products 
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12 Explain the growth stage in product life cycle. 

13 Discuss any three marketing strategies adopted at 2nd Stage of Product Life Cycle. 

14 Product managers have to play a vital role for carving a niche within a specific market segment 

through enhanced service, image marketing and by creating new value and strengthening through 

repositioning. Identify the stage of PLC in which the product is. Explain the identified stage along 

with its characteristics. 

15 When Maggi noodles was launched in India it had segmented the based-on age and urban families 

targeting kids, youth and office goers positioning itself as fast to cook, 2-minute noodles, with the 

tagline of “taste bhi, Health bhi”.  

Positioning however was not an issue, as no instant noodle had been launched in India, Maggi was 

the first one. In the initial stages, Maggi had high failure rates, frequent product modifications (to 

adjust to Indian consumer), high marketing and product cost as they were trying to build product 

awareness. With a lot of ups and downs and high failure rates, Maggi survived this stage.  

Identify and explain the stage of Maggie’s product life cycle and explain any two characteristics of 

the stage identified. 

16 Tiaga Glass is a smart eyewear brand that has an optical, head-mounted display. They designed the 

glasses with the goal of allowing users to connect with the internet via voice commands. They 

competed with more popular smart products like smart watches, speakers, and televisions. They 

were criticised for being able to capture videos of people without their knowledge. Moreover, the 

eyewear failed to perform any functions effectively. 

a. According to you, which stage of product life cycle is Tiaga Glass heading towards?  

b. Explain in detail any two characteristics of this stage. 

17 Eco Glow, a company specializing in solar-powered appliances, faced competition from new 

entrants in the market, which led to stagnant sales. To overcome this challenge, Eco Glow introduced 

cost-effective variants of their products and sought new markets to expand their reach. They also 

differentiated themselves by adding innovative features to their appliances. This strategic approach 

not only allowed Eco Glow to remain competitive but also led to a resurgence in sales, solidifying 

their position as industry leaders 

 

a. Identify the stage of product life cycle highlighted above. 

b. Explain in detail any two characteristics of this stage. 

18 In India all the packaged foods sold are required to comply with the Food and Safety Regulations, 

2011 issued by the Food Safety and Standards Authority of India functioning under the Ministry of 

Health and Family Welfare whereby the products require more extensive descriptions of their nature 

and use along with safety warnings, if any. Identify the concept discussed above and explain its role. 

19 What does a useful packaging decision include? 

20 “Packaging has been criticized as being expensive, giving no additional value and often deceptive.” 

How would you justify marketers use of packaging? 

21 Rachel rushed to the art supply store to buy a set of paint tubes for her son's school project. As she 

scanned the shelves, she noticed a stack of paint tubes that lacked their usual outer covering. In a 

hurry and eager to get back home, she grabbed the paint tube and headed to the checkout. Rita placed 

the shopping bags on the car seat next to him. Little did she realize that the paint tube she bought 

had no protective seal, and the vibrant paint inside had already started to ooze out. Upon reaching 

home, as she started unloading the groceries, she was shocked to discover a mess in the back seat. 

The car seat was splattered. It was a frustrating situation. She decided to take action against the paint 

company, considering the inconvenience and damage caused by their product. She sought legal 

advice with the intention of holding the company accountable for the lack of attention and the 

subsequent mess it had created. 
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a. Identify the important product related decision that was ignored by the company. 

b. Explain any three functions of the product related decision identified in (a) 

22 The beloved bakery brand, "Sweet Delights," launched a new muffin named the "Choco-Nut 

Surprise." Denise, a loyal customer of the brand, purchased one of these muffins. Unfortunately, 

within minutes of consuming it, she had to be rushed to the hospital. It was later revealed that tree 

nuts were a key ingredient in the muffin, and Denise happened to be highly allergic to tree nuts. 

Shockingly, the product packaging contained no information regarding this allergen or ingredient. 

Denise, rightfully enraged by Sweet Delights' negligence, decided to file a complaint with the 

consumer court. 

From the above given case answer the following questions: 

a. Identify and state the product decision is ignored by Sweet Delights. 

b. Explain any two important roles of the product decision identified in (a) 

 


